Susan Deisenroth
Practice Lead, Solution Consulting  |  Digital Marketing Strategist
Atlanta, Georgia  •  linkedin.com/in/susandeisenroth
PROFESSIONAL SUMMARY
Dynamic Solution Consultant with 20+ years of experience spanning enterprise SaaS pre-sales, digital marketing strategy and execution. Unusually broad Adobe fluency that spans both the Creative and Production & Customer Experience portfolios—from hands-on experience with Creative Cloud tools and Digital Experience tools to active exploration of Firefly generative AI and workflows—grounded in a career that includes personally building and launching multi-site/ecommerce web properties as well as building digital marketing strategy and teams from scratch. That practitioner’s foundation means deeper discovery conversations, more credible demos, and a natural ability to bridge creative, marketing, and IT stakeholders in every pre-sales engagement.
PROFESSIONAL EXPERIENCE
Practice Lead, Solution Consulting (Workfront)  |  Adobe
May 2021 – Present · 5 yrs   •   Atlanta, GA · Remote
· Leveraging real-world, contextual demonstrations to show how Workfront can streamline work management and become an organization's single source of truth. Exceptional presentation and customer-facing experience, with a proven ability to translate complex platform capabilities into compelling, audience-specific narratives that accelerate deal cycles and drive adoption. 
· Partner with both current and new clients of all sizes and industries to diagnose work management pain points, architecting tailored Workfront demos that map directly to client workflows across marketing, IT, and other related teams. 
· Serve as a trusted subject matter expert throughout the pre-sales cycle, supporting discovery, RFP responses, proof-of-concept engagements, and various customer presentations. 
· Drew on nearly 4 years of broader Adobe digital marketing solution consulting experience to transition seamlessly into a Workfront-focused role, bringing cross-portfolio credibility to every customer conversation. 
· Collaborate cross-functionally with Account Executives, Product Management, and Customer Success to align go-to-market strategy with evolving customer needs and competitive positioning. 
· Develop and maintain demo environments, use-case scenarios, and enablement assets that reflect real-world enterprise marketing and project management workflows.
Digital Marketing Technology Solution Consultant  |  Adobe
Aug 2018 – Apr 2021 · 2 yrs 9 mos   •   Greater Atlanta Area
· Responsible for positioning Adobe Experience Cloud to customers and prospects through real-world demonstrations and presentations that clearly articulate solution value in the context of each customer's unique environment and goals. Exceptional presentation skills and client-facing experience across enterprise and mid-market accounts. 
· Delivered compelling, consultative demos across the Adobe Experience Cloud portfolio, including Adobe Analytics, Adobe Target, Adobe Experience Manager (AEM), and more, tailoring each engagement to the prospect's industry, maturity, and use case. 
· Applied previously gained knowledge of web analytics, CMS, conversion optimization, and personalization to guide customers through solution fit and competitive differentiation. 
· Leveraged broad online marketing expertise — spanning SEO, display advertising, email, affiliate programs, and CRM — to speak credibly to digital marketing practitioners and executive stakeholders alike. 
· Partnered closely with Account Executives to lead discovery sessions, respond to RFPs, and develop proof-of-concept scenarios that mapped Adobe solutions to documented business challenges. 
· Served as the technical and strategic voice of the customer internally, providing feedback to Product and Marketing teams on competitive gaps, feature requests, and evolving market needs. 
· Built and maintained demo environments and scenario libraries that enabled consistent, high-quality storytelling across the pre-sales team.
Solutions Engineering & Digital Marketing Consulting  |  Evariant
Jan 2017 – Jul 2018 · 1 yr 7 mos   •   Greater Atlanta Area
· Bridged the gap between complex digital healthcare technology and the real-world challenges of hospital and health system marketing teams, bringing firsthand experience as a former Director of Digital Strategy at a hospital to every client conversation. Served as the technical and industry voice throughout the sales process, acting as a trusted liaison between prospects and product development. 
· Delivered customized CRM and digital marketing platform demonstrations — both online and onsite — tailored to the patient acquisition goals, service line priorities, and organizational maturity of each health system prospect. 
· Leveraged deep healthcare marketing expertise to credibly engage clinical, marketing, and IT stakeholders, translating technical platform capabilities into outcomes that resonated with each audience. 
· Applied firsthand knowledge of hospital digital strategy — including SEO, paid media, CRM, and patient journey mapping — to position the platform's value in the context of how health systems actually acquire and retain patients. 
· Represented the product at industry conferences, trade shows, and seminars, building brand presence and generating pipeline within the healthcare marketing community. 
· Served as an internal subject matter expert for internal teams, contributing competitive intelligence, market insights, and customer feedback that directly influenced sales. 
· Identified and documented competitive landscape trends, providing the sales team with timely, actionable positioning guidance to win in contested deals. 
· Functioned as a strategic bridge between client needs and product capabilities, advocating for prospect-driven enhancements and ensuring customer voices were represented in development cycles.
Vice President, Strategic Development & Digital Marketing Strategy  |  Sharecare, Inc.
Aug 2015 – Jul 2016 · 1 yr   •   Greater Atlanta Area
· Led the strategic evolution of a digital patient acquisition and marketing platform, serving as the primary bridge between market opportunity, customer needs, and product innovation. 
· Brought the voice of the hospital digital marketer to every internal decision, ensuring the platform stayed ahead of an increasingly competitive and rapidly digitizing healthcare landscape. 
· Partnered with Product and Technology teams to establish and maintain the digital Provider product roadmap. 
· Served as the authoritative voice of the hospital digital marketing customer internally, translating real-world client challenges into actionable product requirements and strategic priorities. 
Director, Digital Solutions Consultant  |  Healthgrades
Jul 2013 – Jul 2015 · 2 yrs 1 mo   •   Atlanta Metropolitan Area
· Served as a strategic consultant to hospital systems nationwide, helping clients grow their businesses by leveraging the company's digital expertise, physician review platform, and health content ecosystem to drive measurable patient acquisition. Functioned as the internal and external authority on digital and web strategy across a rapidly evolving multichannel landscape. 
· Guided hospital system clients in maximizing the value of their platform investment, developing tailored digital strategies encompassing web, SEO, social media, mobile, video, and other online patient acquisition channels. 
· Served as the go-to subject matter expert for both client-facing and internal audiences on digital strategy best practices, emerging channel trends, and performance optimization. 
· Partnered with Product Development to continuously survey the digital landscape, translating market intelligence and client feedback into recommendations that strengthened and expanded the company's digital product offerings. 
· Led the launch of pilot multichannel patient acquisition campaigns at hospitals nationwide, establishing frameworks for execution, measurement, and optimization that could scale across the client base. 
· Educated internal business development and sales teams on best practices for tracking direct digital patient acquisition. 
· Consulted hospital clients on how to evolve traditional marketing strategies by integrating digital channels, serving as a trusted advisor in bridging legacy approaches with modern patient acquisition tactics. 
· Partnered with IT to develop, monitor, and continuously refine patient acquisition measurement and tracking infrastructure, ensuring clients had reliable, actionable performance data. 
· Utilized a proprietary budget allocation tool to direct client media spend toward the highest-ROI opportunities, delivering data-driven recommendations that improved campaign efficiency and patient volume outcomes. 
Director of Digital Strategy  |  WellStar Health System
Jun 2010 – Jun 2013 · 3 yrs 1 mo   •   Atlanta Metropolitan Area
· Recruited to rebuild the organization's digital presence from the ground up — redesigning a multi-hospital website, formalizing a digital patient acquisition strategy, and building the internal team to sustain it. 
· Built and led a pilot online team of web strategists, social media specialists, content authors, and developers from scratch. 
· Conceived, redesigned, and launched a new 2,500-page multi-hospital website on SharePoint 2010, delivering a unified patient-facing experience. 
· Formalized the organization's first Digital Patient Acquisition strategy, spanning targeted advertising, email marketing, physician data accuracy, and social media outreach. 
· Consolidated externally hosted properties into the primary domain, establishing a single authoritative online presence and consistent brand. 
· Developed a mobile organizational site and collaborated with Internal Communications to redesign the company intranet on SharePoint 2010. 
· Presented regularly to senior leadership on digital strategy and performance, building executive-level buy-in and digital fluency. 
Notable Achievements 
· Managed a $2.3M online budget over two years, including vendor contracting and negotiations. 
· Reduced physician video production costs by 60% through strategic insourcing. 
· Drove a 300% increase in meaningful Facebook engagement through a structured social media launch plan.
Webmaster & Internet Project Manager  |  DeKalb Medical
Jun 2008 – Jun 2010 · 2 yrs 1 mo   •   Atlanta Metropolitan Area
· Engaged on a long-term contract basis to assess, redesign, and redevelop the organization's web presence, serving as the central coordinator across a complex stakeholder environment while functioning as a one-person digital team. 
· Coordinated with Marketing, Corporate Communications, IT, hospital departments, and outside agencies to plan and build a new 1,450-page hospital website on the CentralPoint platform. 
· Improved site architecture to create a more intuitive, user-friendly patient experience. 
· Drove SEO best practices throughout content development and implemented user behavior tracking via Google Analytics. 
· Built online newsletters, email templates, and landing pages, integrating multimedia and social networking seamlessly into the site experience. 
· Maintained the Marketing intranet and additional internal sites on an ongoing basis. 
· Applied graphic design skills to the production and editing of marketing materials in support of the broader Marketing team.
Digital Consultant / Producer / Strategist  |  Prescription Digital
Jan 2003 – Jan 2018 · 15 yrs   •   Atlanta, GA
· Operated a broad-based digital marketing and web consulting practice, delivering end-to-end strategy and execution for clients across healthcare, consumer products, e-commerce, and the arts. 
· Provided marketing consulting for Dosed Daily and Imedex.
· Served as Acting Marketing Chair for Health 2.0 Atlanta, contributing to one of the region's leading health technology communities. 
· Developed and implemented websites, hosting solutions, internet strategy, content, usability testing, analytics, email marketing, paid and organic search/SEO, e-commerce, and marketing automation for a diverse client portfolio. 
· Built and managed 20 websites for New Life Products, showcasing offerings ranging from nutritional supplements to river properties across a cohesive multi-site digital presence. 
· Designed and executed a comprehensive digital strategy for New Life Vitamins — integrating paid search, organic search, and email marketing with the NetSuite CRM/ERP platform — resulting in a significant increase in sales. 
· Built and grew a network of artist clients through a full-service marketing approach encompassing new site development, SEO, photographer collaboration, and streamlined art submissions to Juried Art Services and Zapplication.
Internet Project Manager  |  PROMINA Health System
Jan 2001 – Jan 2003 · 2 yrs   •   Atlanta Metropolitan Area
· Embedded within the IT department as the bridge between technology and the organization's growing digital needs, managing the full lifecycle of internet and intranet web projects and applications across a complex healthcare environment. 
· Developed, project-managed, and maintained multiple internet and intranet web properties and applications, ensuring reliability, accuracy, and alignment with organizational goals. 
· Maintained external subsites including HealthyGeorgia.com and PCGPO.org, managing content updates, performance, and consistency across properties.
· Built web-based applications for online claims processing, referrals, pre-certifications, and physician fee scheduling, digitizing aging office workflows and measurably improving practice efficiency. 

CORE COMPETENCIES
Pre-Sales & Solution Consulting  •  Adobe Workfront  •  Adobe Experience Cloud  •  Adobe Analytics  •  Adobe Target  •  AEM  •  Adobe Creative Cloud  •  Firefly Generative AI  •  CRM Platforms  •  Digital Marketing Strategy  •  SEO & Paid Search  •  Healthcare Marketing  •  RFP Management  •  Proof-of-Concept Development  •  Stakeholder Presentations  •  Cross-Functional Collaboration  •  Demo Environment Development  •  Go-to-Market Strategy  •  Email Marketing  •  Marketing Automation  •  SharePoint  •  Google Analytics  •  E-Commerce  •  Ecommerce Site Development
EDUCATION
1. AFA, Internet Design and Multimedia  |  Art Institute of Atlanta
Top of Class
1. BA, Psychology / Communications  |  Clemson University
